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On one hand, COVID-19 forced many partners in hospitality to shut down. This clearly impacted TGTG's operation and growth at the beginning of 2020.
On the other hand, there was a change in behaviour from TGTG, hospitality services, and users: 

However, a survey issued by TGTG shows only 6% of UK adults have resolved to be more sustainable in 2021: a big challenge for TGTG remains changing
the mentality and perceptions of what food waste is, as the consumers can be the driving force for real change since they have the power to pressure
companies to drive changes in how they source food is sourced and wasted. Investing in the TGTG movement could be a way to enforce such change. 

1. TGTG started working with wholesalers & manufacturers struggling with food surplus, as well as sharing anti-food waste recipes and tips on socials. 
2. Users driven by curiosity and excitement started trying out new services 
3. Services reinvented themselves through, for example, means like take-out.

How does Too Good To Go reduce consumers and joining services's food waste? 

Distribution of spillage across the value chain

TGTG's vision of empowering everyone to take
action against food waste makes all stakeholders a
part of a significant movement, and the company is
a "certified B corporation" for using business to do
good.

https://toogoodtogo.com/en-us/movement/politics
https://toogoodtogo.com/en-us
https://digital.hbs.edu/platform-digit/submission/too-good-to-go-a-win-win-win-situation/
https://consumervaluecreation.com/2019/03/11/battle-of-the-food-waste-too-good-to-go/
https://www.bcorporation.net/en-us/find-a-b-corp/company/too-good-to-go-ap-s
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Methodology:
The following poster summarises the objectives and outcomes of a systematic literature review with the objectives on analysing the
impact of Too Good To Go on reducing consumers and joining services's food waste levels. The literature used in this poster consists in
scientific and peer reviewed articles; yearly company reports; official publications and press realises of Too Good To Go; and relevant
website articles. The latter sources of information were thoroughly analysed through comparison of results and information, and
qualitative synthesis of literature. Blogs and websites of less reliable nature were excluded during such process. Some limitations need to
be acknowledged, as Too Good To Go can be considered a quite new scale-up and currently there is lack of studies released on the
company. Moreover, few sources of information, if any, illustrated negative externalities and challenges on Too Good To Go's business
model, making it an additional limitation.
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