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3: Generalanalytical model
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5: Advice Interrelatedness of

Advicebear#2

- Critical evaluation of value proposition. Value can obtained by
more than money alone [14]. Training and education needed to
make its employees aware of this.

Advicebear #1 bears

- A more collaborative attitude improve Rabobank's
transparency.

- Misalignment of the
mission 'Growing a
better world together'
and actual actions:
Insufficiently 'walking
the talk' [5, p. 217-220]

- More proactive approach [5]: in the 'Liegebeest' election,
Albert Heijn and Jumbo immediately took actions instead of
mocking the campaign.

- Tripartite partnership with state and other public institutions (e.g.
Universities): expand knowledge and collaboration

- Strategic leadership to improve internal alignment; departments
within the company should be aligned with the mission 'Growing a
better world'

- Evaluation of distance: CAGE framework [10]
Higher distance -> harder to control and evaluate projects
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